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oy EMPLOYMEN'T
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Results Central.

Victoria Advocate is a member of Audit Bureau of Circulations.

NATIONAL RATES

Applicable to out-of-tfrade-area businesses.

|Consecuﬂve inserfions.

Insertions

Big Wednesday pci

$45.10 $568.63
$41.55 $54.02
$40.55 $62.72

Liners

4-line minimum, consecutive insertions. Ask your Multi-Media Sales Consultant
about adding your logo to your liner ad.

Day(s) Per Line/Per Day

$5.48
$5.18
$4.97
$4.72
$4.51
$4.25
$4.05

NATIONAL COLOR RATES

No minimum size requirement,

NO OO WN —

Big Wednesday Friday - Sunday

Spot $450 $585 $495
Full process $1,055 $1,370 $1.120

“JUST POSTED” PAGE

Pick up your display employment ad in the Big Wednesday paper.
Deadline is the Friday prior at 2:00 p.m.
National  $18 pci

TERMS DEFINED

¢ "Daily” is Monday, Tuesday, Thursday,
Friday and Saturday.

e "pci” is per column inch.,
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DEADLINES

Publication Day Space/Copy

Monday Thursday prior, 2 p.m.
Tuesday Friday prior, 2 p.m.
Wednesday Monday prior, 2 p.m.
Thursday Tuesday prior, 2 p.m.
Friday Wednesday prior, 2 p.m.
Saturday Thursday prior, 2 p.m.
Sunday Thursday prior, 2 p.m.
Holidays Consult Sales Associate

GENERAL POLICY, CONTRACT AND COPY REGULATIONS

Ad Approval Process: Subject matter, form, size, wording, illustrations, and typography of all print and online
advertising are subject to the approval of the Publisher as well as any advertising deemed objectionable,
including, but not limited fo, medical, personal, matrimonial, clairvoyant, or palmistry without revealing cause.
No stock promotions or financial advertising other than those of securities of known value will be accepted. Any
advertising contract (or merely any schedule or copy) may be cancelled at any fime for reason satisfactory to
Publisher, without penalty to another party. The Publisher reserves the right to approve, revise, or reject any
advertisement.

Contract: Agreements are accepted for approval by individual advertiser or may be drawn fo also include
subsidiaries of same advertiser but cannot include two or more different and unrelated companies. The
Publisher reserves the right not to accept brokered space. All contfracts are conditional on strike, fire, acts of
God, or public enemy, war, or any cause not subject to the control of the Publisher. Contracts must be received
within 30 days of the original requested insertion date or all ads received and run prior fo actual receipt of
signed written agreement will be billed at open rate. Special clauses in insertions or contracts not accepted if
relafing to legal liability or circulation guarantees. Rates may be revised with a 30-day nofice: rates are
non-commissionable unless otherwise noted.

Contract Fulfillment: Contracts are to be completed within one year from the actual date on the contract;
agreement is not activated on the initial ad publication date. The contract will be for a definitive schedule or
for definitive print and/or online ads to be used within one year as stated on the agreement. Contracts
unfulfilled will be short-rated and advertiser is responsible to pay the short-rate amount within 30 days of billing.
If an initial ad isn’t placed within 30 days, the contract is void. Existing confract must be renewed before, not
within, the final 30 days of current contract period. Renewal takes effect when existing contract expires.
Agencies are held responsible for payment of invoices for advertising placed by them for their agency or on
behalf of a client: in lieu of agency responsibility, writfen documentation must be provided by the responsible
advertiser and approved by the Victoria Advocate prior fo deadline including “sequential liability” relationships.

Ad Orders: Forwarding of an order is construed as an acceptance of all rates and conditions under which
advertising space is available at the fime sold by the publication company. Failure to make order correspond
in price, or otherwise, with the rate card in effect at time of placement is regarded as only a clerical error and
the order will be fulfiled and charged for at the appropriate rates and terms of the rate card currently in effect,
without placing change notification responsibility on the Publisher. Further, the Publisher is not responsible for
orders, cancellations or corrections given over the phone; instead all written mail, fax or email confirmations
must be sent fo Publisher and the verification of receipt is the responsibility of the advertiser. Advertising invoices
from the Advocate are payable on the 25th of the following month. Advertising positions are ultimately not sold
with guarantees or with “position or omit” basis. Insertion orders contfaining liability disclaimers are not
accepted.

Errors: The Publisher assumes no financial responsibility for typographical errors, in print and online advertise-
ments. No allowance is made for errors that do not materially affect the value of the advertisement. Not
responsible for key numbers unless included in printing materials, digital or other camera ready form. Publisher
is not liable for any errors in any published ad unless ample time has been given for correction before press time.
In such case if an error so noted in writing is not corrected by the Publisher the liability shall not exceed and shall
be only in such proportion of the entire cost of such ad as the space occupied by the noted error bears to the
whole space occupied by said ad. Publisher shall not be responsible for any errors of its own beyond the first
day of publication; credit for errors will be given for the initial incorrect run only. Publisher is responsible for errors
on ads where advertiser’s copy was received by published deadlines found on this card and proof was
returned on time and properly marked. No allowance will be given for any ad orders that are not published as
requested, regardless of error origin. Credit requests must be made within 30 days of publication.

Simulated News Ad Layout: All advertising which may appear to resemble news matter must be labeled
“advertising” in accordance to the newspaper and website guidelines. Ads of this nature must have a border
and avoid standard news or headline type styles. Contact representative for complete details.

Special Requests: Specifications on orders for the use, or barring the use of any page, or relating fo the kind
of news or advertising on a page are treated as requests only and don’t restrict the Publisher in any way.

Copy: Ads or confentfs not received in time for all editions will not be carried over on the following day, and
no credit will be given for any porfion of the pressrun missed. Publisher has the right to determine the classifica-
fion of any ad copy. All ads 19" or deeper will be billed at 21 1/2 inches.

Copy Changes, Cancellations: When space is reserved but ad fails to arrive, or cancellation deadline is not
met, advertiser is responsible for payment of the space. Advertiser may also be responsible for additional fees,
if the Advocate incurs incremental labor and materials costs while accommodating last-minute changes.

Liability: Advertiser and/or ad agency assume liability for all confent (including fext representation and
illustrations) or advertisements in print or online and also assume responsibility for any claims arising made
against the Publisher. Advertiser agrees to defend, indemnify, and hold Publisher harmless against any claims,
expense or damage whatsoever suffered by or asserfed against the Publisher arising out of publication of any
advertisement at the direction of the advertiser and/or ad agency.

Victoria Advocate Multi-Media Sales Consultants are not permitted to deviate from these policies.



